YOUR BUSINESS

IS MAKING HEADLINES AND
WE WANT TO FEATURE YOU

IN OUR NEXT ISSUE!

Canadian

Design & Construction

Report

You can now feature your company, projects,
products or new employees in an upcoming
issue of the Canadian Design & Construction
Report with a great multi-media package
including:

Your coverage will appear in both the printed

and digital editions of the magazine

Your coverage will also be featured on
our website for at least 12 months

Your company will be featured in

an issue of our weekly e-newsletter

You can include a video to be posted with
your coverage

Edmonton-based ReNii Enginee
achieves sustainabilit’ _
economical Passive H &
Net Zero Energy build ™

Design and Construction Report special feature

Edmonton-based ReNd Engineer-
ing is achieving the sustainable ideal

building a solid, environmentally re-
sponsible engineering practice on
sound scientific knowledge.

Principal Stuart Fix is a pioneer in
the Canadian Passive House move-
ment, turning the energy savings
concepts into a diversity of success-
ful projects in the western provinces.

“ReNi's focus has always been
on pragmatically delivering the most
cost effective, high performance
buildings possible,” Fix says. "We
use a blend of building science and
mechanical engineering to find the
right balance between building enve-
lope and HVAC systems to deliver
comfortable, healthy and low-life
cycle cost spaces for our clients.”

“Sometimes the outcome is a Cer-
tifiable Passive House building,
sometimes it is a Net Zero Energy
building, and other times it is simply
a'damn good' building,” he said.

The story behind ReNi's practice
goes back a decade, when Fix was
focusing his career as a mechanical
engineer designing oilfield sector
machinery, clearly at the opposite
end of the environmental movement.

“It was enjoyable work, and |
learned a lot about detail-oriented,
practical design in an international
setting.” he recalls. “I didn't, how-
ever, enjoy the boom/bust cycle of
that industry, nor that | was uli-
mately contributing to a sector that
we know must eventually play a
lesser role in global energy supply.”

“I sought out a new industry, and
decided that buildings would be
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something we'll always need, and
that the construction sector is a focal
point for a large portion of the envi-
ronmental movement.”

Fix moved to Toronto for two
years and completed a master’s de-
gree in building science. He also
connected with the Passive House
movement in its earliest days, found-
ing Passive Buildings Canada (PHC)
in 2009. (He has served on PHC's
board for many years since, and he
continues to serve on the US Passive
House Institute’s technical commit-
tee.)

Fix returned to Edmonton in 2010
“to practice the blend of building sci-
ence and mechanical engineering
that we still use today.”

Today, ReNii Engineering has a
team of five with technical, engineer-
ing, and sustainable construction ex-
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Quarter page print ad for the magazine

Web banner ad for two months and
E-newsletter banner ad for one month

We don't require you to provide a list of trades
you have worked with

16-Spring 2019 The Canadian Design and

cton Report

The special promotion is only available to the next 12 clients
who sign up for only $995. That works out to a savings of over
$1,500! There are many other options available to meet not
only your marketing needs but budget demands.
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Price

$385.00
$675.00
$995.00
$1,285.00
$2,000.00

FOR MORE INFORMATION

Douglas Smith, SALES REPRESENTATIVE
#312-2070 Boucherie Road

West Kelowna, BC V4T 3K9
doug@cadcr.com

1-778-754-7403 www.cadcr.com

Fax: (647) 439-3789

1/2 page
Full page

COLOUR
1/8 page
1/4 page
1/3 page
1/2 page
Full page

+ $100.00
+ $150.00
+ $225.00
+ $275.00
+ $475.00

. Content is subject to editorial review before publication. If our editors determine it needs to be changed to
ensure editorial credibility, we will advise you of the changes and seek your approval of them before publishing.
Otherwise, we will publish the content as submitted, but reserve the right to mark the article as “sponsored”
in a non-obtrusive but clearly visible manner.



